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Sunday Service

10:00am Worship Service

Sermon:  “I Am Your Older Brother”

 by William Pritchard

IBC Worship LiveStream Link for Mar 20th

https://youtu.be/9ibYk3O7zH0

Worship Services at St John’s Cathedral    

In response to the latest announcement from the House of 

Bishops of Hong Kong Sheng Kung Hui, public worship 

services and group activities of St John’s Cathedral 

are suspended from the 7th January 2022 until further 

notice. This extraordinary measure is to minimize public 

gatherings for the health and safety of all. 

St John’s Cathedral services will be broadcast through 

the Cathedral website and on YouTube.  Please join us.

19th March  Saturday          

Eucharist (Anticipated service)

6.00pm Holy Eucharist (Cantonese)   

 https://youtu.be/jT8r0xHIPCs

20th March Sunday            

Eucharist and Choral Evensong

9.00am Sung Eucharist (English) 

 https://youtu.be/u4WUsVl73FE

10.30am Holy Eucharist (Mandarin)   

 https://youtu.be/lFFqLSMExaY

10.30am Holy Eucharist (Filipino)      

 https://youtu.be/pxTMaMot1Hw

5.00pm Choral Evensong 

 https://youtu.be/vcbScKArFyk

25th March Friday

The Annunciation of Our Lord to the Blessed 

Virgin Mary

7.30pm Sung Eucharist (English) 

 https://youtu.be/GV8kQnYStVI

By the order of the House of Bishops, the Cathedral 

will be temporarily closed from 10th February 2022 

until further notice. 
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RESULTS

Today Final: Genscript Biotech 
Corporation, Hengtou Securities

Tomorrow Final: Joy Spreader 
Group Inc.
AGM: Public Financial Holdings

March 21 Final: Ascentage Pharma 
Group International, Ascletis Pharma 
Inc, Capital Finance Holdings, China 
Harmony Auto Holding, China Internet 
Investment Finance Holdings, China 
Netcom Technology Holdings, China 
Outfitters Holdings, China Shanshui 
Cement Group, China Singyes New 
Materials Holdings, Chinese Estates 
Holdings, CircuTech International 
Holdings, Dalipal Holdings, Dongyue 
Group, Flat Glass Group, Fosun 
Tourism Group, Green Leader 
Holdings Group, Hang Chi Holdings, 
Henan Jinma Energy, Keen Ocean 
International Holding, King’s Flair 
International (Holdings), Mason Group 
Holdings, Merdeka Financial Group, 
Mongolian Mining Corporation, MS 
Group Holdings, New Hope Service 
Holdings, Q Technology (Group), 
Shenghua Lande Scitech, Shenguan 
Holdings (Group), SinoMab BioScience, 
Sreve Leung Design Group, The Hong 
Kong and China Gas, Tongda Hong Tai 
Holdings, Transcenta Holding, Uni-Bio 
Science Group, Vodatel Networks 
Holdings, Winning Tower Group 
Holdings, YiChang HEC ChangJiang 
Pharmaceutical, Yue Da International 
Holdings, Yunhong Guixin Group 
Holdings, Zhaojin Mining Industry

March 22 Interim: eSun Holdings
Final: Aluminum Corporation of 
China, ANTA Sports Products, Best 
Linking Group Holdings, Brii 
Biosciences, C C Land Holdings, 
CANbridge Pharmaceuticals Inc., 
Canvest Environmental Protection 
Group, Capital Environment Holdings

Monday, March 21: Joint afternoon 
webinar with Secretary for Commerce 
and Economic Development Edward 
Yau Tang-wah.

Tuesday, March 22: British Chamber 
of Commerce afternoon webinar: 
“Board diversity – Why it matters?”

Wednesday, March 23: Joint lunch 
with Financial Secretary Paul Chan 
Mo-po.

Thursday, March 24: Joint chamber 
morning webinar: “International 
remote work – Virtue or villain?”

Thursday, April 7: 8th Transpacific 
Entrepreneurial Conference (until 
April 8).

A technician works on a wind turbine at 
Haizhuang Wind Power Equipment in 
Dunhuang, Gansu province. China is the 
world’s largest manufacturer of wind power 

generators and also operates almost  
half of the world’s installed offshore wind 
power plants, with 26 gigawatts of a total  
of 54 gigawatts worldwide. Photo: VCG

Clean power

As the interest in consumer 
 protection rides high on the 
 mainland amid an annual 
 television gala that focuses on  
the issue, New York-listed online 
fresh grocery giant Dingdong 
Maicai has  apologised after 
Beijing’s local market regulator 
ordered it to “fulfil food safety 
responsibilities”, according to a 
government announcement.

Beijing’s Haidian Market 
Supervision Bureau summoned 
online fresh grocery delivery 
 p l a t f o r m  D i n g d o n g  o n 
Wednesday over food safety 
issues including selling dead fish 
while marketing it as live fish and 
recycling vegetables that were 
past their sell-by date.

An undercover report on food 
safety issues at Dingdong was first 
published by local newspaper 
Beijing News on March 15, World 
Consumer Rights Day. On that 
day, China Central Television  
also broadcast its annual 315  
gala, which focuses on abuses of 
 consumer rights.

Dingdong, a Shanghai-based 
company that made an initial 
public offering in New York last 
June, had already begun an 
 investigation into all frontline 
fulfilment stations and service 
processes across the country 

before the recent regulatory 
 statement, it said in its apology, 
which first appeared on micro-
blogging site Weibo.

“Upon seeing the claim about 
the food quality issues in one of 
our Beijing facilities, Dingdong 
immediately ceased operations of 
the facilities in question. After an 
investigation conducted by a task 
force headed by our CEO, we 
 confirmed the veracity of the 
claim,” an official told the Post.

“Dingdong has since con-
ducted an investigation into all of 
its frontline fulfilment stations 
and processes to ensure all 
 standards are strictly enforced.”

The apology also said the 
 company would reflect on the 
assessment mechanism of its 
 fulfilment stations and upgrade 
surveillance hardware for them.

Beijing’s local regulator would 
“guide the company to conduct 
comprehensive self-examination 
of 124 frontline fulfilment  stations, 
proactively discover risks and 
eliminate hidden dangers”, the 
announcement said.

It added that the bureau had 
organised 30 market supervision 
offices to carry out full-coverage 
special inspections on the fulfil-
ment stations of other fresh food 
e-commerce platforms, such as 
Meituan Maicai and Missfresh.

Meituan, which is listed on  
the Hong Kong stock exchange, 
and Nasdaq-listed Missfresh did 

not immediately respond to a 
request for comment about the 
inspections.

The mainland’s online grocery 
sector expanded during the pan-
demic as more people shopped  
at home. The market was worth 
about 5 trillion yuan (HK$6.1 
 trillion) in 2020 and is expected  
to reach 6.8 trillion yuan in 2025, 
according to a 2021 report by 
market research firm iResearch.

Frontline fulfilment stations, 
also known as “dark stores” or 
distributed mini-warehouses, are 
seen as an optimisation of supply 
chain management to fulfil last-
mile orders, and Dingdong and 
Missfresh are the industry pio-
neers in this area in the country.

Meanwhile, Alibaba Group 
Holding’s Freshippo is known for 
using a combination of consum-
er-facing stores and warehouses, 
different from the dark-store 
approach. Alibaba owns the Post.

The stations are key to ensur-
ing short delivery time to consum-
ers in cities, which is around 30 
minutes for both Dingdong and 
Missfresh. Dingdong has built 
more than 1,300 dark stores in 30 
cities as of last March, according 
to the company. Missfresh 
reported that its distributed mini- 
warehouses covered 17 cities as of 
the third quarter of 2021.

Shares in Dingdong reached 
US$2.55 at market close on March 
15, a historic low since their June 
listing, before gradually bouncing 
back in the days after.

Dingdong and Missfresh 
dropped by around 10 per cent 
and 3 per cent, respectively, on 
Thursday.

Yaling Jiang 
yaling.jiang@scmp.com

DINGDONG VOWS 

TO ENFORCE FOOD 

SAFETY STANDARDS
New York-listed online grocery giant makes 

public apology after Beijing market regulator 

summons company over food quality issues

CONSUMER PROTECTION

Short-video company Kuaishou 
Technology is renewing its focus 
on the global market, with chief 
executive Cheng Yixiao taking 
direct charge of the international 
business amid a reorganisation.

The Beijing-based firm said it 
established a unit within the 
 overseas department to better 
monetise its user base outside 
China, while the executive in 
charge of overseas business, Chou 
Guangyu, had resigned for per-
sonal reasons.

In November, Kuaishou said it 
was “testing the waters with trial 
runs in live-streaming virtual 
 gifting and advertising in overseas 
markets”.

Since being appointed in 
October, Cheng has spent much 
of his time on the international 
business, according to a person 
familiar with the matter.

Net losses in the third quarter 
shrank by 76 per cent to 7.1 billion 
yuan (HK$8.7 billion), in line with 
the 7 billion yuan loss in the 
 second quarter. Fourth-quarter 
results are due this month.

O n  M o n d a y ,  K u a i s h o u 
released its first transparency 
report for its international busi-
ness, saying it removed more than 
12 million videos from its Kwai 
and SnackVideo apps in the 
 second half of 2021.

Kuaishou operates in a highly 
competitive market dominated by 
ByteDance, the owner of TikTok 
and its Chinese version Douyin.

TikTok has been at the centre 
of geopolitical tensions since 2020 
when former US president 
Donald Trump threatened to ban 
the app on national security 
grounds, and again this year con-
cerning varying requirements 
from Brussels, Moscow and 
Beijing over content related to 
Russia’s invasion of Ukraine.

Kuaishou 
renews 
focus in 
global push

Tracy Qu 
tracy.qu@scmp.com

DingTalk, the workplace app 
developed by Alibaba Group 
Holding, has acquired streaming 
technology start-up Pano for an 
undisclosed amount, enabling  
the platform to gain a stronger 
foothold in the mainland’s office 
communications and work- 
related social media market 
segments.

With the acquisition of Pano, 
which is based in Alibaba’s home 
city of Hangzhou in Zhejiang 
province, DingTalk was expected 
to further enhance its audio and 
video communications offerings, 
a spokeswoman for DingTalk 
confirmed yesterday.

Founded in August 2019, Pano 
enables enterprises and develop-
ers to achieve high-definition, 
stable and easy-to-use streaming 
services.

The start-up’s real-time trans-
mission acceleration network 
already covers more than 200 
countries and regions, according 
to the firm’s website.

“We look forward to building  
a more open platform to provide 
more competitive products and 
technologies for hardware and 
software partners,” the spokes-
woman said.

Pano founder and chief 
 executive Zhao Jiayu will continue 
to lead the enterprise’s operations 
under DingTalk, according to 
mainland media outlet 36Kr.

Zhao has 18 years of experi-
ence in videoconferencing and 
real-time communications tech-
nology development. Before 
founding Pano, he served as chief 
technology officer at NetEase-
owned CommsEase. He had also 
worked at US videoconferencing 
services provider Cisco WebEx.

In an interview with mainland  
media in 2020, Zhao said Pano 
mostly provided technical sup-
port for internet services com-
panies, including those involved 
in online tutoring, e-commerce 
and live streaming, which did not 
want their users to be directed to 
third-party apps such as WeChat 
and Zoom.

Pano secured a 25 million 
yuan (HK$30.8 million) round of 
financing led by Sequoia Capital 
China in June 2020.

DingTalk’s acquisition is 
expected to heat up competition 
in the mainland’s fast-growing 
videoconferencing services 
 market, as the Alibaba platform 
moves aggressively in a field 
where Tencent Holdings-owned 
super app WeChat and Zoom are 
widely used.

T h e  m a i n l a n d ’ s  v i d e o -
conferencing services market is 
projected to be worth more than 
10 billion yuan in 2024, up from 
6.52 billion yuan in 2020, accord-
ing to data from market research 
firm IDC.

DingTalk, which launched an 
audio call function in 2016 and 
videoconferencing products in 
2017, lags behind the competi-
tion. Videoconferencing platform 
Tencent Meeting, for example, 
had more than 200 million users 
as of January this year. As a main-
stream communications plat-
form, WeChat is in the lead with 
more than 1.2 billion active users.

In January, DingTalk said it 
planned to launch augmented 
reality glasses so users could con-
duct virtual meetings as part of 
Alibaba’s drive into the metaverse.

Alibaba is the owner of the 
Post.

DingTalk acquires start-up 
Pano for workplace boost

TECHNOLOGY

Ann Cao 
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¥10b 
The projected size of the 
videoconferencing services 
market on the mainland by 
2024, up from 6.52 billion 
yuan in 2020

COMMENTARY

T
he push for greener cities in Asia is 
happening. Indonesia will be shifting its 
capital from Jakarta to Nusantara, which  

is touted as the future green and smart global city. 
Singapore has announced its goals for sustainable 
development through its Green Plan 2030. Hong 
Kong wants to achieve carbon neutrality by 2050, 
and in a green finance endeavour, will also issue  
its first green bonds to retail investors this month.

Amid this push, Asia needs people who can help 
transform the current economies into greener ones. 
Reports have estimated that by 2030, the green 
economy could create 5 million to 6 million jobs  
in Southeast Asia and 24 million across the world.

We hear of more positions in renewable  
energy sectors. At the same time, in sectors  
from sustainable fashion to plant-based meat 
alternatives, we need people to find and implement 
greener ways of doing things. The same goes for  
the business and finance industry. But first, the 
professionals need new knowledge and training.

With an increased societal focus on the 
environment, educational institutions need  
to equip people with new skill sets. From 
sustainability-related modules for undergraduates 
to adult learning courses for those already in the 
workforce, these institutions play an important  
role in getting the workforce equipped to handle 
the demands of the green economy.

Western universities are much into the field 
with their programmes on sustainable finance, 

while their Asian counterparts are just starting.  
The momentum of more thorough and holistic 
training in sustainable and green finance in both 
educational institutions and the workplace is 
growing in Asia.

Ultimately, this region needs talent who can 
navigate its cultural, socioeconomic and political 
complexities to push for real and sustainable 
change. To do so, they need to learn to integrate  
the multiple fronts of technological advancements 
and innovations in sustainability, such as green 
buildings, renewable energy and fintech.

A structural change is imminent in the  
new economy. Investors are scrutinising listed 
companies for their environmental, social and 
governance (ESG) activities. Any shortfall of 
investors’ expectations after being convinced  
that the company is doing good can have a 
detrimental effect on the organisation.

A survey by BNP Paribas in 2021 revealed  
that, in two years, 37 per cent of investors in the 
region would consider ESG factors as central to 
their investment, up from 15 per cent currently. 
Millennials, who make up about 25 per cent of  
the population in Asia, are twice as likely to invest 
in companies that target social or environmental 
outcomes.

It’s not too late for companies to start taking 
greener steps. Studies have shown that when 
companies with a material environmental impact 
change their ways for the better, investors will 
reward them. But to start taking green steps,  
they need to find the right talent. And the talent 
hunt has begun.

Zhang Weina is associate professor of finance  
at the National University of Singapore Business  
School and deputy director of the Sustainable  
and Green Finance Institute at the university

Asia needs more talent amid 
drive towards green economy
With an increased societal and 

corporate focus on the environment, 

educational institutions need to 

equip people with new skill sets

ZHANG WEINA


