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@ BACKGROUND

Why does this matter?

« Packaging accounts for ~30% of Singapore's domestic waste
« Beauty & Personal Care (BPC) is the fastest-growing e-commerce sector
« Current packaging guidance is voluntary, with no

sector-specific implementation
« E-commerce platforms have significant influence over

merchants but currently lack clear responsibility for

sustainable packaging implementation.
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e RESEARCH OBJECTIVE

Our Goal

Develop practical, SKU-level eco-packaging guidelines
for Singapore's Beauty & Personal Care e-commerce
sector while balancing
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e RESEARCH METHODOLOGY
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@ KEY FINDINGS

Finding 1
Consumers recognise
over-packaging

86%

accepted simplified packaging ‘
if product safety is maintained.

Finding 2
Recycling depends
on convenience

31%

lower recycling probability
when recycling bins are

more than 0.5 km awa
« Consumers dislike ‘ Wy

excessive packaging

« Safety remains the |
primary concern

« Sustainable packaging
must be trusted before
adoption,

« Convenience matters
more than demographics

 Shorter travel distance
significantly improves
recycling
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Finding 3 Finding 4
Information changes Attitude # Behaviour
behaviour

21%

Eco
Packaging

26.5%
¥
51.5%

Preference for eco-packaging
after sustainability information
is provided.

79%

Standard

Packaging

« Transparency increases
sustainable choices

* Facts are more persuasive
than generic environmental
messages

¢ Sustainability ranked lowest
among purchasing factors

« Price and product efficacy
remain the strongest drivers

+ Consumers support sustainability

but rarely pay a premium.
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